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DETAILED ACTION 

1 . This action is responsive to communications: RCE filed 5/25/05 to the application 
filed 1/03/01. 

2. Claims 33-38 are added. 

3. Claims 1 -38 are pending in the case. Claims 1,11, 13, 23, 33-38 are 
independent claims. 

Claim Rejections - 35 USC §103 

4. The following is a quotation of 35 U.S.C. 103(a) which forms the basis for all 
obviousness rejections set forth in this Office action: 

(a) A patent may not be obtained though the invention is not identically disclosed or described as set 
forth in section 102 of this title, if the differences between the subject matter sought to be patented and 
the prior art are such that the subject matter as a whole would have been obvious at the time the 
invention was made to a person having ordinary skill in the art to which said subject matter pertains. 
Patentability shall not be negatived by the manner in which the invention was made. 

5. Claims 1-32 remain rejected under 35 U.S.C. 103(a) as being unpatentable over 
Reilly et al. (US Pat No. 5,740,549, 4/14/98, filed 6/12/95) in view of Eldering (US Pat 
No. 6,324,519 B1, 11/27/01, filed 3/12/99). 

Regarding independent claim 1 , Reilly discloses: 

- generating a subscriber list including identifications of a plurality of subscribers 
for the publication (col 4, lines 2-7: the fact that the list of subscribers is provided 
to the server indicates that generating such a list should be performed for 
providing to the server; col 16, lines 46-54: the fact that the server's database 
includes a catalog which lists all subscribers authorized to receive new items and 
advertisements from the server indicates that generating a list of subscriber 
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should be performed; also, it was obvious that the subscriber list should have the 
names of the subscribers, which are the identifications of the subscribers) 

- providing, to a content provider, at least a portion of the subscriber list including 
identifications of a first of the subscribers and a second of the subscribers 
different from the first subscriber (col 4, lines 2-7: a set of subscribers is 
provided to a LAN server; col 16, lines 46-54: subscribers in the list authorized 
to receive new items and advertisements are provided to the server; it is clear 
that the subscribers in the list are at least the first and the second subscribers 
and must have the subscribers' names, which are the identifications of the 
subscribers) 

- receiving a designation of a first selected content and a second selected content 
from the content provider (col 15, lines 28-52: the fact that the news items 
corresponding to the subscriber's user profile are selected shows a designation 
of selected contents for corresponding subscribers) 

- associating the first selected content with the first subscriber based on the 
identification of the first subscriber (col 15, lines 28-52: the fact that only news 
items corresponding to the subscriber's user profile are selected to be provided 
to users shows associating a selected content with a subscriber; the fact that 
associating a selected content with a subscriber where each subscriber has a 
name or an identifier (figure 4) implies that said associating is applied to the first 
or second subscriber with the first or second content depending on the 
subscriber's identification in each subscriber's profile) 
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- associating the second selected content, different from the first subscriber based 
on the identification of the second subscriber (see step associating above) 

Reilly does not explicitly disclose: 

- generating a first version of the publication including the first selected content for 
the first subscriber 

- generating a second version of the publication including the second selected 
content for the second subscriber 

Eldering discloses: 

- generating a first version of publication including the first advertisement for the 
first subscriber (col 3, line 65 to col 4, lines 1-16: the advertisements based on 
a consumer profile that are inserted into a newspaper and delivered to a 
consumer are considered as a specific version in a prescribed field of the 
publication generated specifically for a subscriber; since each subscriber has a 
different profile, and thus receives different advertisement, it is clear that a first 
subscriber would have a first version of publication generated including the first 
advertisement) 

- generating a second version of publication including the second advertisement 
for the second subscriber (col 3, line 65 to col 4, lines 1-16: the advertisements 
based on a consumer profile that are inserted into a newspaper and delivered to 
a consumer are considered as a specific version in a prescribed field of the 
publication generated specifically for a subscriber; since each subscriber has a 
different profile, and thus receives different advertisement, it is clear that a 
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second subscriber would have a second version of publication generated 

including the second advertisement) 
It would have been obvious to one of ordinary skill in the art at the time of the invention 
was made to have combined Eldering into Reilly since Eldering discloses generating a 
version of publication including the selected content, which is an advertisement for 
delivering to a subscriber thus motivating to incorporate the advertisement provided to a 
subscriber based on the subscriber's profile to any newspaper or magazine delivered to 
a subscriber. As such, subscribers or consumers would receive more targeted 
advertisements that match their lifestyle and interests via the magazine and newspaper, 
and the selling companies would sell more products thanks to the advertisement's 
method. 

Regarding claim 2, which is dependent on claim 1 , Reilly discloses the content provider 
is an advertiser and the first selected content and the second selected content are 
advertisements (col 2, lines 42-47, 62-67). 

Regarding claim 3, which is dependent on claim 1, Reilly discloses that the step of 
receiving a designation of a first selected content and a second selected content from 
the content provider further comprises the step of receiving a designation of a first 
selected content based on preferences of the first subscriber and a second selected 
content based on preferences of the second subscriber from the content provider (col 3, 
lines 15-23; col 15, lines 28-40: the advertisements provided to subscribers based on 
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subscriber's profile shows that the content is selected for being suitable to the 
subscriber's interest via the subscriber's preferences). Reilly does not disclose explicitly 
that the preferences are the buying preferences. 

Eldering discloses that providing the advertisements to a subscriber is based on the 
subscriber's product preferences determined by the purchase records of the subscriber 
(col 4, lines 11-54, col 8, lines 15-33, col 10, lines 16-28: the specific purchase 
records and the product preference characteristics show the buying preferences of the 
subscriber). 

It would have been obvious to one of ordinary skill in the art at the time of the invention 
was made to have combined Eldering into Reilly since Eldering discloses providing 
advertisements to a subscriber based on the buying preferences thus motivating to 
incorporate to Reilly the buying preferences as a specific type of preferences for 
determining the subscriber's interest to provide the advertisement of interest to a 
subscriber. Further, since the method can be applied for providing a suitable 
advertisement to a subscriber identified by name or identifier, it is suggested that the 
method can be applied to the first or the second subscriber with the first or second 
advertisement respectively. 

Regarding claim 4, which is dependent on claim 2, Reilly discloses generating a first 
version of the publication including the first selected content in a prescribed field of the 
publication for the first subscriber, and generating a second version of the publication 
including the second selected content is a prescribed field of the publication for the 
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second subscriber (figure 5: the Sports News Profile includes prescribed fields for a 
subscriber to check boxes of interest where the topics of the checked boxes are used 
as the subscriber's preferences for determining a suitable content or a suitable 
advertisement to be provided to a subscriber; therefore, a version of the publication 
including the selected content, which is the selected advertisement, is generated based 
on generating of the selected content; also, as mentioned before, since the method can 
be applied to a subscriber and a correspondent selected content, it was obvious that the 
method can be applied for a first subscriber or a second subscriber with the first 
selected content or the second selected content). 

Regarding claim 5, which is dependent on claim 1, Reilly does not disclose: 

- integrating content not designated by the content provider into the first version of 
the publication and the second version of the publication 

- printing the first version and the second version of the publication 

- distributing the printed first version of the publication to the first subscriber and 
the printed second version of the publication to the second subscriber 

Eldering discloses: 

- integrating content not designated by the content provider into the first version of 
the publication and the second version of the publication (col 1 1 , line 63 to col 
12, line 8: integrating the magazines or newspapers, which are content not 
designated by the content provider with the advertisement into the publication) 
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- printing the first version and the second version of the publication (col 1 1 , line 63 
to col 12, line 8: printing the advertisement and the magazine or the newspaper 
as a version of publication) 

- distributing the printed first version of the publication to the first subscriber and 
the printed second version of the publication to the second subscriber (col 11, 
lines 63 to col 1 2, line 8: delivering the printed ad inserted into the periodical to 
the subscriber) 

It would have been obvious to one of ordinary skill in the art at the time of the invention 
was made to have combined Eldering into Reilly since Eldering teaches integrating the 
advertisement into the periodical as a version of publication and distributing the printed 
version of advertisement and periodical to a subscriber thus motivating to incorporate 
into Reilly for conveniently distributing the selected advertisement to the subscriber 
along with the periodical. 

Regarding claim 6, which is dependent on claim 1 , Reilly discloses: 

- receiving the at least a portion of the subscriber list (col 4, lines 2-1 5: a set of 
subscribers located within a LAN and are connected to a LAN server suggests 
that at least a portion of the subscriber list be received since only a set of 
subscribers is provided and received at the LAN server) 

- obtaining a first designation of content as the designation of the first selected 
content based on the identification of the first subscriber (col 15, lines 28-52: the 
fact that the news items corresponding to the subscriber's profile are selected 
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shows a designation of selected contents for corresponding subscribers; though 
Reilly does not explicitly disclose the first or second designation of content, the 
first or second content, and the first or second subscriber, the fact that said 
obtaining is applied for a subscriber based on the subscribers profile where each 
subscriber's profile has a subscriber identifier for identifying each subscriber 
(figure 4) suggests that said obtaining can be applied to the first subscriber or the 
second subscriber with the first or second content respectively) 

- obtaining a second designation of content as the designation of the second - 
selected content based on the identification of the second subscriber (see step 
obtaining above) 

- transmitting the designation of content as the designation of the selected content 
(figure 5: when a subscriber selects one or more topics or select all topics for 
creating a subscriber profile, the system transmits the designation of the selected 
topics for determining a corresponding advertisement; col 15, lines 28-52: the 
fact that the news items corresponding to the subscriber's profile are selected to 
be provided to the subscribers shows a designation of selected contents for 
corresponding subscribers) 

Reilly does not disclose: 

- determining if any individually targeted content from the content provider is to be 
provided in the publication for the first subscriber 

- determining if any individually targeted content from the content provider is to be 
provided in the publication for the second subscriber 
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Eldering discloses: 

- determining if any individually targeted content from the content provider is to be 
provided in the publication for the first subscriber (col 3, lines 1 1-67: the fact that 
the content provider can insert the advertisement into the subscriber device 
suggests that the system determine a targeted content from the content provider 
in the publication for a subscriber; col 10, lines 16-28: the fact that the 
advertisement is provided to a consumer (or subscriber) based on the correlation 
of the consumer profile by the content provider suggests a determination of an 
individually targeted content to be provided to a subscriber; Eldering does not 
specifically point out that said determining for the first subscriber or the second 
subscriber, however Eldering does suggest said determining for a subscriber, 
therefore, said determining is applied for either the first subscriber or the second 
subscriber) 

- determining if any individually targeted content from the content provider is to be 
provided in the publication for the second subscriber (see said determining 
above) 

It would have been obvious to one of ordinary skill in the art at the time of the invention 
was made to have combined Eldering into Reilly for obtaining a first designation of 
content as the designation of the first selected content based on the identification of the 
first subscriber (disclosed by Reilly) if any individually targeted content is to be provided 
in the publication for the first subscriber (said determining disclosed by Eldering), and 
obtaining a second designation of content as the designation of the second selected 
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content based on the identification of the second subscriber (disclosed by Reilly) if any 
individually targeted content is to be provided in the publication for the subscriber (said 
determining disclosed by Eldering). The combination of Eldering and Reilly would 
provide the ability of using the subscriber's identifier as a factor along with the 
subscriber's profile for selecting a content suitable to a subscriber and properly mapping 
the selected content to a subscriber. 

Regarding claim 7, which is dependent on claim 6, Reilly discloses that the first 
designation of content comprises the first selected content (col 15, lines 28-40: the fact 
that only new items corresponding to the subscriber's profile are provided to the 
subscriber shows a designation of content for a subscriber; accordingly, the first 
designation of content is for a first subscriber, the second designation of content is for 
the second subscriber, etc.). 

Regarding claim 8, which is dependent on claim 6, Reilly does not disclose that the first 
designation of content comprises a first identifier of information maintained by a printer 
of the publication and wherein the step of transmitting the first designation of content 
further comprises the step of transmitting the first identifier to the printer of the 
publication. 

Eldering discloses printing the advertisement, inserting it into the periodicals, and 
delivering it to the subscriber (col 12, lines 1-8). 
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It would have been obvious to one of ordinary skill in the art at the time of the invention 
was made to have modified Eldering for obtaining a designation of content comprising 
an identifier of information maintained by a printer of the publication and transmitting the 
identifier to the printer of the publication for the following reason. 
The fact that Eldering discloses printing the advertisement and delivering it to the 
subscriber suggests that the content designated to be printed have an identifier of 
information when transmitted to a printer and maintained by a printer for handling the 
printing process. 

Also, it would have been obvious to one of ordinary skill in the art at the time of the 
invention was made to have combined Eldering into Reilly since Eldering suggests an 
identifier of information transmitted to a printer thus motivating to incorporate into Reilly 
for printing the selected advertisement for a subscriber, offering another way to provide 
an advertisement to a subscriber in addition to transmitting the selected advertisement 
to a subscriber electronically. 

Regarding claim 9, which is dependent on claim 6, Reilly discloses determining if any 
individually targeted content is to be provided based on individual profile information 
maintained by the content provider for each of the first and second subscribers (col 15, 
lines 28-40: the fact that the news items are filtered to be provided to the subscriber 
corresponding to the subscriber's profile suggests said determining for each of the first 
and second subscriber since each subscriber profile has an identifier for each 
subscriber with a different user preference). 
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Eldering also discloses determining if any individually targeted content is to be provided 
based on individual profile information maintained by the content provider for each of 
the first and second subscribers (col 3, lines 1 1-67: the fact that the content provider 
can insert the advertisement into the subscriber device suggests that the system 
determine a targeted content from the content provider for a subscriber; col 10, lines 16- 
28: the fact that the advertisement is provided to a consumer (or subscriber) based on 
the correlation of the consumer profile by the content provider suggests a determination 
of an individually targeted content to be provided to a subscriber; Eldering does not 
specifically point out that said determining for the first subscriber or the second 
subscriber, however Eldering does suggest said determining for a subscriber, therefore, 
said determining is applied for either the first subscriber or the second subscriber). 

Regarding claim 10, which is dependent on claim 9, Reilly does not disclose: 

- identifying a first target advertiser for the first subscriber based on the individual 
profile information for the first subscriber 

- identifying a second target advertiser for the second subscriber based on the 
individual profile information for the second subscriber 

- wherein the step of obtaining a first designation of content further comprises the 
step of obtaining a designation of content associated with the identified first 
target advertiser 
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- wherein the step of obtaining a second designation of content further comprises 
the step of obtaining a designation of content associated with the identified 
second target advertiser 

Eldering discloses: 

- identifying a first target advertiser for the first subscriber based on the individual 
profile information for the first subscriber (col 1 , line 45 to col 2, lines 1-21 : 
matching the advertiser whose ads will be received by the appropriate audience 
based on the product preference included in the consumer characterization 
implies that the target advertiser along with the target advertisement is identified 
for a subscriber; as mentioned above, since said identifying is applied to a target 
advertiser for a subscriber based on the information of the subscriber, it is 
suggested that said identifying can be applied to a first subscriber or a second 
subscriber) 

- identifying a second target advertiser for the second subscriber based on the 
individual profile information for the second subscriber (see step identifying 
above) 

- wherein the step of obtaining a first designation of content further comprises the 
step of obtaining a designation of content associated with the identified first 
target advertiser (col 1 , line 45 to col 2, lines 1-21 : the fact that the selected ads 
provided by the advertisers will be received by the appropriate audience 
suggests that the designation of selected advertisement is associated with the 
advertiser; also, since each advertiser has a different type of advertisement, a 
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designation of an advertisement should be associated with an advertiser, and 
thus there are an association between a first designation of a first advertisement 
and a first advertiser, and an association between a second designation of a 
second advertisement is associated with a second advertiser) 
- wherein the step of obtaining a second designation of content further comprises 
the step of obtaining a designation of content associated with the identified 
second target advertiser (see step obtaining above) 

Claims 11-12 are for a system of method claims 1 , 3, 5-7, and are rejected under the 
same rationale. 

Claims 13-22 are for a system of method claims 1-10, and are rejected under the same 
rationale. 

Claims 23-32 are for a computer program product of method claims 1-10, and are 
rejected under the same rationale. 

6. Claims 33-38 are rejected under 35 U.S.C. 103(a) as being unpatentable over 
Reilly et al. (US Pat No. 5,740,549, 4/14/98, filed 6/12/95) in view of Eldering (US Pat 
No. 6,324,519 B1, 11/27/01, filed 3/12/99). 

Regarding independent claim 33, Reilly discloses: 
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• generating a subscriber list including identifications of a plurality of subscribers 
for the publication (col 4, lines 2-7: the fact that the list of subscribers is provided 
to the server indicates such a list is generated to be provided to the server; col 
16, lines 46-54: the fact that the server's database includes a catalog which lists 
all subscribers authorized to receive new items and advertisements from the 
server indicates that generating a list of subscriber should be performed; also, it 
is clear that the subscriber list should have the names of the subscribers, which 
are the identifications of the subscribers) 

- providing, to an advertiser, at least a portion of the subscriber list including 
identifications of a first of the subscribers and a second of the subscribers 
different from the first subscriber (col 16, lines 46-54: subscribers in the list 
authorized to receive new items and advertisements are provided to the server; it 
is clear that the subscribers in the list are at least the first and the second 
subscribers and must have the subscribers 1 names, which are the identifications 
of the subscribers; and the information server, which has advertisements (figure 
1), is equivalent to an advertiser) 
. - associating the first advertisement with the first subscriber based on the 

identification of the first subscriber (col 15, lines 28-52: the fact that only news 
items corresponding to the subscriber's user profile are selected to be provided 
to users shows associating a selected content with a subscriber; the fact that 
associating a selected content with a subscriber where each subscriber has a 
name or an identifier (figure 4) implies that said associating be applied to a first 
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subscriber or a second subscriber with the first or second content depending on 
the subscriber's identification in each subscriber's profile) 

- associating the second advertisement, different from the first advertisement, with 
the second subscriber based on the identification of the second subscriber (see 
step associating above) 

Reilly does not explicitly disclose: 

- generating a first version of the publication including the first advertisement in a 
prescribed field of the publication for the first subscriber 

- generating a second version of the publication including the second 
advertisement in a prescribed field of the publication for the second subscriber 

- integrating content not designated by the advertiser into the first version of the 
publication and the second version of the publication 

- printing the first version and the second version of the publication 

- distributing the printed first version of the publication to the first subscriber and 
the printed second version of the publication to the second subscriber 

Eldering discloses: 

- generating a first version of publication including the first advertisement for the 
first subscriber (col 3, line 65 to col 4, lines 1-16: the advertisements based on 
a consumer profile that are inserted into a newspaper and delivered to a 
consumer are considered as a specific version in a prescribed field of the 
publication generated specifically for a subscriber; since each subscriber has a 
different profile, and thus receives different advertisement, it is clear that a first 
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subscriber would have a first version of publication generated including the first 
advertisement) 

- generating a second version of publication including the second advertisement 
for the second subscriber (col 3, line 65 to col 4, lines 1-16: the advertisements 
based on a consumer profile that are inserted into a newspaper and delivered to 
a consumer are considered as a specific version in a prescribed field of the 
publication generated specifically for a subscriber; since each subscriber has a 
different profile, and thus receives different advertisement, it is clear that a 
second subscriber would have a second version of publication generated 
including the second advertisement) 

- integrating content not designated by the advertiser into the first version of the 
publication and the second version of the publication (col 11, line 63 to col 12, 
line 8: integrating the magazines or newspapers, which are content not 
designated by the content provider with the advertisement into the publication) 

- printing the first version and the second version of the publication (col 11, line 63 
to col 12, line 8: printing the advertisement and the magazine or the newspaper 
as a version of publication) 

- distributing the printed first version of the publication to the first subscriber and 
the printed second version of the publication to the second subscriber (col 11, 
lines 63 to col 12, line 8: delivering the printed ad inserted into the periodical to 
the subscriber) 
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It would have been obvious to one of ordinary skill in the art at the time of the invention 
was made to have combined Eldering into Reilly since Eldering discloses generating a 
version of publication including the selected content, which is an advertisement for 
delivering to a subscriber thus motivating to incorporate the advertisement provided to a 
subscriber based on the subscriber's profile to any newspaper or magazine delivered to 
a subscriber. As such, subscribers or consumers would receive more targeted 
advertisements that match their lifestyle and interests via the magazine and newspaper, 
and the selling companies would sell more products thanks to the advertisement's 
method. 

Regard the limitation "receiving a designation of a first advertisement based on buying 
preferences of the first subscribers and a designation of a second advertisement based 
on buying preferences of the second subscribers from the advertiser", Reilly discloses 
receiving a designation of a first advertisement based on preferences of the first 
subscriber and a second advertisement based on preferences of the second subscriber 
from the advertiser (col 5, lines 61-67: displaying statistics indicating how many times 
each advertisement has been displayed on subscribers 1 computers implies that a 
designation of said advertisement, not the advertisement itself, is received at a 
subscriber's computer, from the information server, which is equivalent to an 
advertiser). 

Reilly does not disclose explicitly that the preferences are the buying preferences. 
Eldering discloses that providing the advertisements to a subscriber is based on the 
subscriber's product preferences determined by the purchase records of the subscriber 
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(col 4, lines 11-54, col 8, lines 15-33, col 10, lines 16-28: the specific purchase 
records and the product preference characteristics show the buying preferences of the 
subscriber). 

It would have been obvious to one of ordinary skill in the art at the time of the invention 
was made to have combined Eldering into Reilly since Eldering discloses providing 
advertisements to a subscriber based on the buying preferences thus motivating to 
incorporate to Reilly the buying preferences as a specific type of preferences for 
determining the subscriber's interest to provide the advertisement of interest to a 
subscriber. 

Regarding independent claim 34, Reilly discloses: 

- generating a subscriber list including identifications of a plurality of subscribers 
for the publication (col 4, lines 2-7: the fact that the list of subscribers is provided 
to the server indicates such a list is generated to be provided to the server; col 
16, lines 46-54: the fact that the server's database includes a catalog which lists 
all subscribers authorized to receive new items and advertisements from the 
server indicates that generating a list of subscriber should be performed; also, it 
is clear that the subscriber list should have the names of the subscribers, which 
are the identifications of the subscribers) 

- providing, to an advertising distributor, at least a portion of the subscriber list 
including identifications of a first of the subscribers and a second of the 
subscribers different from the first subscriber (col 16, lines 46-54: subscribers in 
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" the list authorized to receive new items and advertisements are provided to the 
server; it is clear that the subscribers in the list are at least the first and the 
second subscribers and must have the subscribers 1 names, which are the 
identifications of the subscribers; and the information server, which provides 
advertisements to subscribers (figure 1, col 2, line 62 to col 3, line 15), is 
equivalent to an advertising distributor) 

- receiving the at least a portion of the subscriber list at the advertising distributor 
(col 16, lines 46-54: a list of subscribers is included in the database of the 
information server, which stores advertisement and provides advertisements to 
subscribers (col 2, line 62 to col 3, line 15), and thus is equivalent to an 
advertising distributor) 

- obtaining first selected content associated with the identified first target advertiser 
based on the identification of the first subscriber if any individually targeted 
content is to be provided in the publication for the first subscriber (col 15, lines 
28-52: the fact that the news items corresponding to the subscriber's profile are 
selected shows the selected contents for corresponding subscribers; the fact that 
said obtaining is applied for a subscriber based on the subscriber's profile where 
each subscriber's profile has a subscriber identifier for identifying each 
subscriber (figure 4) implies that said obtaining can be applied to the first 
subscriber or the second subscriber with the first or second content respectively) 

- obtaining first selected content associated with the identified first target advertiser 
based on the identification of the first subscriber if any individually targeted 
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content is to be provided in the publication for the first subscriber (see step 
obtaining above) 

- transmitting the first selected content and the second selected content from the 
advertising distributor (col 4, line 39 to col 5, line 67: displaying selected 
advertisements on subscribers' computers based on the subscriber profile from 
the information server shows that transmitting the first selected content and the 
second selected content from the information server is performed) 

- receiving the first selected content and the second selected content from the 
advertising distributor (col 4, line 39 to col 5, line 67: displaying selected 
advertisements on subscribers' computers shows that each advertisement 
corresponding to each subscriber is received at the subscriber's computer) 

- associating the first selected content with the first subscriber based on the 
identification of the first subscriber (col 15, lines 28-52: the fact that only news 
items corresponding to the subscriber's user profile are selected to be provided 
to users shows associating a selected content with a subscriber; the fact that 
associating a selected content with a subscriber where each subscriber has a 
name or an identifier (figure 4) implies that said associating be applied to a first 
subscriber or a second subscriber with the first or second content depending on 
the subscriber's identification in each subscriber's profile) 

- associating the second selected content, different from the first advertisement, 
with the second subscriber based on the identification of the second subscriber 
(see step associating above) 
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Reilly does not disclose: 

- determining if any individually targeted content from the content provider is to be 
provided in the publication for the first subscriber 

- determining if any individually targeted content from the content provider is to be 
provided in the publication for the second subscriber 

- identifying a first target advertiser for the first subscriber based on the individual 
profile information for the first subscriber 

- identifying a second target advertiser for the second subscriber based on the 
individual profile information for the second subscriber 

- generating a first version of the publication including the first advertisement in a 
prescribed field of the publication for the first subscriber 

- generating a second version of the publication including the second 
advertisement in a prescribed field of the publication for the second subscriber 

Eldering discloses: 

- determining if any individually targeted content from the content provider is to be 
provided in the publication for the first subscriber (col 3, lines 11-67: the fact that 
the content provider can insert the advertisement into the subscriber device 
suggests that the system determine a targeted content from the content provider 
in the publication for a subscriber; col 10, lines 16-28: the fact that the 
advertisement is provided to a consumer (or subscriber) based on the correlation 
of the consumer profile by the content provider suggests a determination of an 
individually targeted content to be provided to a subscriber; Eldering does not 
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specifically point out that said determining for the first subscriber or the second 
subscriber, however Eldering does suggest said determining for a subscriber, 
therefore, said determining is applied for either the first subscriber or the second 
subscriber) 

- determining if any individually targeted content from the content provider is to be 
provided in the publication for the second subscriber (see said determining 
above) , 

- identifying a first target advertiser for the first subscriber based on the individual 
profile information for the first subscriber (col 1 , line 45 to col 2, lines 1-21 : 
matching the advertiser whose ads will be received by the appropriate audience 
based on the product preference included in the consumer characterization 
implies that the target advertiser along with the target advertisement is identified 
for a subscriber; as mentioned above, since said identifying is applied to a target 
advertiser for a subscriber based on the information of the subscriber, it is clear 
that said identifying would be applied to a first subscriber or a second subscriber) 

- identifying a second target advertiser for the second subscriber based on the 
individual profile information for the second subscriber (see step identifying 
above) 

- generating a first version of publication including the first selected content for the 
first subscriber (col 3, line 65 to col 4, lines 1-16: the newspaper and the 
advertisements selected based on a consumer profile inserted into the 
newspaper which are delivered to a consumer, are considered a specific version 
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in a prescribed field of the publication generated specifically for a subscriber; 
since each subscriber has a different profile, each subscriber receives different 
advertisement, thus it is clear that a first subscriber would receive a first version 
of publication generated including the first advertisement) 
- generating a second version of publication including the second selected content 
for the second subscriber (col 3, line 65 to col 4, lines 1-16: the newspaper and 
the advertisements selected based on a consumer profile inserted into the 
newspaper which are delivered to a consumer, are considered a specific version 
in a prescribed field of the publication generated specifically for a subscriber; 
since each subscriber has a different profile, each subscriber receives different 
advertisement, thus it is clear that a second subscriber would receive a second 
version of publication generated including the second advertisement) 
It would have been obvious to one of ordinary skill in the art at the time of the invention 
was made to have combined Eldering into Reilly since Eldering discloses generating a 
version of publication including the selected content, which is an advertisement for 
delivering to a subscriber thus motivating to incorporate the advertisement provided to a 
subscriber based on the subscriber's profile to any newspaper or magazine delivered to 
a subscriber. As such, subscribers or consumers would receive more targeted 
advertisements that match their lifestyle and interests in conjunction with the magazine 
and the newspaper, and the selling companies would sell more products thanks to the 
advertisement's method. 
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Claims 35-36, 37-38 are for a system and a program product of method claims 33-34, 
and are rejected under the same rationale. 

Response to Arguments 

7. Applicant's arguments filed 5/25/05 have been fully considered but they are not 
persuasive. 

Applicants argue that Reilly does not disclose providing the subscriber list to any other 
entity (Remarks, page 20). 
Examiner respectfully disagrees. 

Reilly discloses a list of subscribers is provided to a LAN server (col 4, lines 2-7). 
Applicants argue that Eldering does not appear to disclose separate versions of a 
publication for first and second subscribers (Remarks, page 21). 
Examiner respectfully disagrees. 

Eldering discloses that the advertisements for each consumer are based on each 
consumer profile and are inserted into a newspaper and delivered to each consumer 
(col 3, line 65 to col 4, lines 1-16). Since each consumer, equivalent to a subscriber, 
has a specific profile, the advertisements inserted into a newspaper and delivered to 
each consumer is different accordingly to each consumer profile. In other words, the 
combination of a newspaper with a different version of advertisements, which is 
equivalent to a separate version of a publication, is delivered to different subscribers 
such as first subscriber or second subscriber based on the subscriber profile. 
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Regarding independent claim 33, Applicants argue that Reilly and Eldering do not 
disclose or suggest receiving a designation of an advertisement, in lieu of the 
advertisement content itself, from the advertiser (Remarks, page 22). 
Examiner respectfully disagrees. 

Reilly discloses receiving a designation of an advertisement (col 5, lines 61-67: 
displaying statistics indicating how many times each advertisement has been displayed 
on subscribers' computers implies that a designation of said advertisement, not the 
advertisement itself, is received at a subscriber's computer, from the information server, 
which is equivalent to an advertiser). 

Regarding independent claim 34, Applicants argue that Reilly and Eldering do not 
disclose "individual profile information maintained by the advertising distributor" since 
the subscriber profile information in Reilly appears to be maintained by the client 
computer, not by an advertising distributor (Remarks, page 24). 
Examiner respectfully disagrees. 

Reilly discloses "individual profile information maintained by the advertising distributor" 
(figure 1 , col 15, lines 23-28: the fact that the information server, which stores and 
provides advertisements to subscribers and thus is equivalent to an advertising 
distributor, generates a group profile representing the union of all news category and 
subcategory preferences of the subscribers implies that individual profile information is 
maintained by the advertising distributor since said profile must be stored at the 
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information server after being generated for later use). 

Conclusion 

8. The prior art made of record and not relied upon is considered pertinent to 
applicant's disclosure. 

Peters (US Pat App No 2002/0087594 A1, 7/4/02, filed 1/3/01). 
Hammerstad (US Pat App No 2002/01 1 1 855 A1 , 8/15/02, filed 1/23/01 ). 
Eldering et al. (US Pat App No 2004/0148625 A1, 7/29/04, filed 1/16/04, priority 
4/20/00). 

Castle et al. (US Pat App No 2002/0077891 A1 , 1/20/02, filed 12/15/00). 

9. Any inquiry concerning this communication or earlier communications from the 
examiner should be directed to Cong-Lac Huynh whose telephone number is 571-272- 
4125. The examiner can normally be reached on Mon-Fri (8:30-6:00). 

If attempts to reach the examiner by telephone are unsuccessful, the examiner's 
supervisor, Stephen Hong can be reached on 571-272-4124. The fax phone number for 
the organization where this application or proceeding is assigned is 571-273-4125. 
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Information regarding the status of an application may be obtained from the 
Patent Application Information Retrieval (PAIR) system. Status information for 
published applications may be obtained from either Private PAIR or Public PAIR. 
Status information for unpublished applications is available through Private PAIR only. 
For more information about the PAIR system, see http://pair-direct.uspto.gov. Should 
you have questions on access to the Private PAIR system, contact the Electronic 
Business Center (EBC) at 866-21 7-91 97 (toll-free). 
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